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 This 
property is located 
adjacent to the Site. 





Click here to see the appraisal.

Click here to view the City of Albemarle's Historic District Design Guidelines.

https://www.albemarlenc.gov/home/showdocument?id=4636&t=638277030482698716
https://www.albemarlenc.gov/home/showdocument?id=4357&isPublished=False&t=637938440249370000
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The Economic Development Agreement and the conveyance documents for the Site shall
include contractual terms to assure the execution of the Project within the timelines agreed to.

This will include, but is not limited to a start date, milestones to ensure consistent site
improvements, and an end completion date.



Photos



Aerial & Street Views 





Deed No. 1: Small Parcel Restricted With Underground Storage Tank (3 Pages) 







Deed No. 2: Building & Additional Property (3 Pages) 







Stanly County Property Tax Cards 
•
•

Property Card No. 1 is for the existing building and parking lot that has no deed restrictions.
Property Card No. 2 is that parcel cut from the original parcel due to the underground storage tank







IV. COMMUNITY DESCRIPTION, PROFILE, COMMUNITY DEMOGRAPHICS & DATA
 A.Demographic & Livability Data

According to the 2020 US Census, the City of Albemarle had a population of 16,432 and trade area
of over 60,000. Albemarle is the county seat of Stanly County as well as the County’s major center
of employment. The following links are reliable data sources for demographics, retail trade,
community and livability data, and official local, regional, and state websites. 

Demographic & Community Data: City of Albemarle, NC 

Click Logo or Profile For 

Click Logo or Map To View 

Click Logo or Map To View 

Click on the DATAUSA logo or website home page image for 
Community & Demographic Information

For The City of Albemarle 

City Data Profile: City of Albemarle, NC 

N.C. Office of State Budget And Management
State & Community Statistical Information

US Census Bureau City of Albemarle Dashboard 



Click Logo or website home page for 

Click Logo or Profile For Retail Strategies 

Click logo or web page image to visit the website for the 

Click Logo or Image website image for the official website of 

Charlotte Regional Alliance 

The City of Albemarle Government 

Stanly County Economic Development 

City of Albemarle Retail Market Profile 

North Carolina Economic Development Partnership 
Click logo or website home page for the 

https://www.albemarlenc.gov/
https://www.stanlyedc.com/
https://charlotteregion.com/
https://edpnc.com/
https://img1.wsimg.com/blobby/go/f2859158-a416-46c9-a694-7da0493bddda/downloads/2022%20Downtown%20Marketing%20Data%20Retail%20Strategies.pdf?ver=1644775756430


Click Logo or Image To Visit 

Click logo or Document Cover For 

Click on logo or website home page image to visit the 

The Albemarle Downtown 
Development Corporation (ADDC) 

Stanly Community College website &
Stanly CC Small Business Center 

Stanly County Chamber of Commerce 

Stanly County Convention & Visitors Bureau 
VisitStanly.com 

Click on the Logo or Image To Visit 

https://www.albemarledowntown.com/
https://visitstanly.com/
https://stanlychamber.org/
https://www.stanly.edu/


Click Logo or Document Cover For 

Click Logo or Document Image For 

Click Logo or Document Image For 

Click logo or web page image to visit the 
NC State Climate Office Website. 

The site has historical climate and weather data
for all of North Carolina. 

City of Albemarle Land Use Plan 

Downtown Albemarle Historic District
Development Guidelines  

Albemarle Business Center Industrial Park
Marketing Flyer 

2022 Downtown Albemarle 
1-Mile Radius Demographic & Market Data

https://www.albemarlenc.gov/home/showdocument?id=4215&t=637781713509229383
https://img1.wsimg.com/blobby/go/f2859158-a416-46c9-a694-7da0493bddda/downloads/Albemarle%20Land%20Use%20Plan.pdf?ver=1644775756430
https://www.albemarlenc.gov/home/showpublisheddocument/4438/638065373295730000
https://climate.ncsu.edu/
https://img1.wsimg.com/blobby/go/f2859158-a416-46c9-a694-7da0493bddda/downloads/2022%20Downtown%20Marketing%20Data%20Retail%20Strategies.pdf?ver=1644775756430
https://econet.climate.ncsu.edu/stations/map/
https://econet.climate.ncsu.edu/stations/map/


B. Downtown Marketing

NC 24/27 & US 52 Retail Corridors 

Downtown Strategies – Downtown Albemarle Strategic Plan 

There is a strong demand for housing, retail, services, and restaurants in the downtown Albemarle
market. Retail Strategies of Birmingham worked with the City of Albemarle the past eight years to assist
with recruitment of regional and national retailers to the Albemarle market. Largely focused on the NC
24/27 and US 52 retail corridors where most regional and national chains would locate due in large part
to the traffic counts on both highways, Retail Strategies has been successful in bringing more than $17
million in new investment and creation of more than 600 retail jobs to the City of Albemarle. 

Due to the success over the past 10 years partnering with Retail Strategies on the regional and national retail
recruitment program for the NC 24/27 and US 52 corridors, City leadership signed a contract to work with Retail
Strategies’ downtown development division. 

Retail Strategies’ downtown planning and marketing division works with small downtowns across the 
country to assist them with identifying key assets, assessing all building and property assets, identifies 
retail and other business gaps; develops strategies to attract new business with an emphasis on gaps, to 
help staff and stakeholders who are heavily engaged develop a full downtown marketing plan The goal is to 
have input from all business owners, residents, and stakeholders to create a detailed marketing strategy and 
plan of work to attract key smaller businesses into the Albemarle downtown. 
The City’s economic development and ADDC staff have worked closely with the Retail Strategies 
Downtown team. The year-long program of work to create a strategic plan for Downtown Albemarle got 
off to a great start in early November 2021 when more than 40 downtown business owners, property 
owners, and stakeholders attended the Downtown Strategies Kick-Off event at City Hall. 
Key components of the strategic plan that will be developed with input from business owners, property 
owners, stakeholders and citizens in the coming year will likely include: 

     Existing Property Assessment, Cataloging & Marketing
       An assessment of all available buildings in the downtown with a rating of those that are:
         * in a suitable condition to lease
         * in a condition to lease with minor improvements and repairs
         * in a condition to lease with major improvements or repairs
         * those properties that are blighted and must undergo substantial repairs and renovations or possible demolition

These properties will have marketing flyers created that can be put into the City’s new economic development database
to be marketed to interested parties.
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The plan will also identify gaps in the downtown retail market and create a marketing plan to
attract those businesses to the downtown.

An assessment of existing events and festivals to determine the success of each and how best to
grow, market, and promote each event to maximize participation and attract locals and tourists
from the nearby major population centers of Charlotte and Greensboro. Meetings will be held
with stakeholders throughout 2022 with their assistance and guidance to complete the plan.

A review of the program of work and success of both the City of Albemarle Economic
Development Office and the Albemarle Downtown Development Corporation (ADDC).

Retail Strategies staff will create committees made up of like businesses in the downtown. Each
committee will be responsible for analyzing and reviewing the current programs, policies and
procedures utilized by the ADDC and the City to promote downtown businesses, attract new
business and otherwise provide input as to how we can work together to make Downtown
Albemarle an even better location for business, housing, and visitors. The recommended list of
committees may include:

Each group will meet and identify strengths, weaknesses, opportunities and threats (SWOT)
pertaining to their respective business sector. Each group will be asked to report back to the
leadership team their concerns, solutions, and recommendations to improve the downtown
business district. Each of these sub-set reports will be included in the final strategic plan with
major goals, objectives, tasks, and recommendations included in the final plan for review by
City Council. If approved by City Council, the goal is to have each sub-set group continue to
meet twice annually with ADDC and City staff to ensure the plan is implemented and to make
any recommendations for additions or changes to the plan. The overall goal is to create and
implement a plan that the business owners and key stakeholders create and help implement
successfully. 

Events & Festivals

Committees Reviews & Reports

ADDC / City Economic Development Review

Business Attraction, Marketing and Promotion

o
o
o
o
o
o
o
o
o
o
o
o
o
o
o

Restaurants
Retailers
Professional Services
Governmental
Property Owners, Real Estate Professionals & Banking
Housing
Churches
Non-Profit Agencies
Tourism & Entertainment
Citizens
Youth
Education (K-12/Stanly CC/Pfeiffer)
Minority Populations To Promote & Support Diversity
Farmers
Others



The plan will also analyze and review current marketing and promotion plans and practices for both traditional
and digital marketing. The evaluation and assessment will determine if improvements can be implemented to
increase the number of visitors to the City for day trips or longer visits, attendance at events, festivals, etc. and
to identify sub-set markets to create customized marketing plans that might include: 

Tourists going to the Uwharries & Lakes Region
Upcoming events at City parks or the City Theatre
Area Historic Sites
Vineyards
Drive-In Theater
The Air National Guard Training Programs & Fire Training Program At Stanly County
Airport
National Outdoor Sports & Recreational Events & Competitions
Local & Regional Wineries, Brew Houses, and Breweries
Ag & Art Events & Festivals
Storytelling Festivals
Car Shows
Our Unique, Nostalgic & Famous Products & Businesses (Sweet Shop, Drive-In, Donut
Dinette, Goody Shoppe Café, The Tomahawk Throwing Range, Carolina Treetop
Challenge, etc.)
Cultural Events & Festivals To Highlight & Honor The City’s Diversity
Day & Weekend Trip Planners & Marketing to Charlotte and Greensboro markets
Families with Children Trip Planners
Older Active Adults Trip Planners
College Aged Singles Activities & Events
Young Active Married Couples
Singles
Nature & Outdoor Enthusiasts
Foodies


